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2007 Hyundai Santa Fe
Manufacturer Suggested Retail Pricing:

 

 Santa Fe GLS  2.7L V6  5-Speed M/T  FWD            $20,945

 Santa Fe GLS  2.7L V6            5-Speed M/T  AWD $22,945

 Santa Fe GLS  2.7L V6            4-Speed A/T w/Shiftronic FWD $22,145

 Santa Fe GLS  2.7L V6            4-Speed A/T w/Shiftronic AWD $24,145

 Santa Fe SE 3.3L V6            5-Speed A/T w/Shiftronic FWD $23,645

 Santa Fe SE  3.3L V6            5-Speed A/T w/Shiftronic AWD $25,645

 Santa Fe Limited 3.3L V6            5-Speed A/T w/Shiftronic FWD $25,945

 Santa Fe Limited 3.3L V6            5-Speed A/T w/Shiftronic FWD $27,945

All-New 2007 Hyundai Santa Fe Pricing Announced

MODEL  
 

        ENGINE 
  

TRANSMISSION            DRIVELINE 
      

     PRICE

Pricing has been announced for the all-new 2007 Santa Fe, 
which arrived in dealerships in June. Team Member pricing is 

expected to be available around September or October.  
With a base price below its predecessor, the all-new Santa 

Fe is available in three trim levels – GLS, SE and Limited – and 
offers a choice of fuel-efficient V6 powertrains, and exciting new 
features inside and out, including available fold-flat third-row 
seating, rear seat DVD system, and a 605-watt Infinity® Logic7 
Surround 10-speaker audio system.

All Santa Fe models are equipped with segment-leading 
standard safety technologies, including a total of six airbags, 

active front head restraints, Electronic Stability Control (ESC) 
with Traction Control System (TCS), Anti-lock Braking System 
(ABS) with Brake Assist and Electronic Brake-force Distribution 
(EBD) and Tire Pressure Monitoring System (TPMS).

Later this year, Santa Fe adds standard XM satellite radio 
and optional Bluetooth hands-free phone connectivity, with an 
optional navigation system available in 2007.



HMMA Benefit 
Plan Provides 

100% Coverage for 
Mental Health and 
Substance Abuse 

Treatment

HMMA and LifeSouth 
Community Blood 

Center recently held a two-
day blood drive at HMMA. A 
total of 172 Team Members 
registered to donate blood 
on Tuesday, June 20 and 
Thursday, June 22.  HMMA 
exceeded its goal by 58 
donors. Great Job, Team 
Members!

Team Members 
who gave blood and are 
interested in finding our 
their cholesterol results 
and blood type may call      
(334) 260-0803.

Team Members Help Save Lives 
by Donating Blood to LifeSouth

HMMA's health benefits program 
provides a comprehensive 

plan for mental health care at 100% 
coverage through BlueCross and 
BlueShield of Alabama.  This plan 
is called the "Expanded Psychiatric 
Services" benefit and is provided by 
Alabama Psychiatric Services. 

Alabama Psychiatric Services 
offers a range of providers that 
includes board certified psychia-
trists specializing in the treatment 
of children, adolescents, and adults 
for psychiatric and substance 
abuse disorders and also includes 
licensed therapists and regis-
tered nurses. Alabama Psychiatric 
Services has office locations and 
providers throughout Alabama. 

Team Members and their eligi-
ble dependents may seek services 
for counseling, marriage and family 
therapy, and treatment for psychi-
atric conditions without having to 
pay co-pays or a deductible when 
services are provided by network 
providers.  Alabama Psychiatric 
Services also offers outpatient ser-
vices and hospitalization for the 
treatment of mental health and 
substance abuse disorders. 

To access services, Team 
Members and dependents may call 
the office that is in the most con-
venient location. Referrals are not 
required. Brochures that identify 
office and provider locations and 
additional information about the 
"Expanded Psychiatric Services" 
benefit are available in the Human 
Resources Department.   For more 
information call (334) 387-8115.

General Affairs Team Members Jaeho Yoon and 
Shonnie Taylor donate blood to LifeSouth Community 

Blood Center during HMMA's on-site blood drive.

Thanks to everyone who participated 
in the HMMA Stretching Program.  

The program started off with a bang!  
Congratulations to all the winners for 
May.   Keep up the good teamwork.  

Department Winners
Stamp and Weld:  BC1, A shift 
Paint Shop: Black Tape, A shift 
Assembly Trim & Chassis: Trim 1, 
Team 3, B shift 
Assembly Final & PDI: Final 4,  
Team 5, B shift 
Engine Shop: Zone 3, B shift 
Production Control: Engine PC,       
B shift 
Maintenance: GA Maintenance,      
B shift 
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Team Members with            
100% Participation

Tam Tran – Paint Shop
Sharon Hall – Paint Shop
Tyler Sears – Paint Shop
Connie Strickland – Paint Shop
Jeffery Granville – Paint Shop
David Webb – General Assembly
Elvira Simpson – General Assembly 

Top Five Teams at HMMA
Black Tape, A shift, Paint Shop: 
65.80%
Trim 1 Team 3, B shift, Assembly: 
65.71%
Seal Line 1,  A shift, Paint Shop: 
51.18%
BC1, A shift, Weld Shop: 50.23%
Final 4 Team 5, B shift, Assembly: 
38.15%
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HMMA Stretching Program Winners!

On Thursday June 15, nine-year-old Austin Sexton, son of General 
Assembly Group Leader Brian Sexton,  passed away in a tragic car 

accident.  Austin, a student at Eclectic Elementary, was an avid baseball 
player.  His teachers and principal said that Austin loved life, and was a 
bubbly child who was always smiling.  "That sounds a whole lot like his 
Dad," Team Member Shane Nice said.  "Just ask any of the Team Members 
in Chassis." He is survived by his Dad, Brian; his Mom, April; and his little 
brother, Barrett; as well his grandparents, aunts, uncles, and cousins (and 
his entire HMMA family).

HMMA Mourns Loss 

Austin Sexton



CureSearch National Childhood Cancer Foundation, Hyundai Dealers, and Hyundai Motor 
America were honored on June 13 with a Cause Marketing Halo Award. Cause marketing is 
the strategy of building mutually beneficial alliances between companies and causes.

“Hyundai Hope On Wheels” benefiting CureSearch received the Gold Cause Marketing 
Halo Award for Best Cause Marketing Event at the fourth annual Cause Marketing Forum 
conference. “Hope on Wheels” is a 30-market tour which travels to Children’s Oncology Group 
member institutions raising awareness of pediatric cancer and funds to support lifesaving 
research. Hyundai Motor America and Hyundai dealers raised $1.5 million in contributions in 
2005, enough to fund 97 clinical research positions, 500 enrollments in clinical trials and other 
medical investments.

“CureSearch is very proud to be associated with Hyundai Motor America and deeply 
grateful for the company’s ongoing commitment to helping our organization reach the day 
when every child with cancer can be guaranteed a cure,” said Paul T. Burke, President and 
CEO, CureSearch National Childhood Cancer Foundation. “Being recognized with a Halo 
Award offers CureSearch and Hyundai a platform to showcase our incredible work and shine a 
national spotlight on the number one disease killer of children – childhood cancer.”

The competition was tough in this category of the Cause Marketing Halo Awards for a six 
judge panel to select “Hope on Wheels” from more than 60 entries. “The Cause Marketing Halo 
Awards demonstrate the good that can be done when businesses and nonprofits team up,” 
said David Hessekiel, president of Cause Marketing Forum, Inc., the program’s organizer. “It’s a 
competition in which we all win.” 
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July - National Recreation & Parks Month 
The official purpose is to showcase and invite 
community participation in quality leisure 
activities for all segments of the population. 
In other words, it is a time for you and your 
family to get outside and enjoy the sunshine 
by visiting our nation’s beautiful parks!

July 10 - Return to Work
Team Members return to work from Summer 
Shutdown.

July 17 - August 21
HMMA's Third Annual School Supply Drive

C A L E N D A R  
O F  E V E N T S

From the Kitchen of: 
Diane Cobb, General Affairs

Name of Dish/Recipe: 
Banana Pudding Cream Cheese Pie

Type of Dish: Dessert

Serves: 20-25

Origin of Recipe: American

Ingredients:
8 Bananas (cut into slices)   
2 – 3 oz. box Instant Banana Pudding                 
2 sticks of butter    
2 ½ cups milk                                                 
2 - 8 oz. cream cheese                   
chopped walnuts for topping
2 cups Graham cracker crumbs
¼ cup sugar                  
2 cups powdered sugar
3 – 8 oz. Cool whip
Recipe instructions:
1st Layer: Mix melted butter and graham 
cracker crumbs.  Spread on the bottom of 
a 9 x 14 pan.  Place sliced bananas on top, 
(layer with many slices if you like more 
bananas here; if not use more slices on 
the 3rd layer). Refrigerate until cool. 
2nd Layer: Mix (use hand mixer) cream 
cheese, sugar and powdered sugar (taste 
and add more sugar if desired).  Mix until 
smooth.  Spread on top of bananas.
3rd Layer: Layer remaining sliced bananas 
on top of cream cheese.  
Refrigerate until cool.
4th Layer: Mix Instant Banana pudding and 
milk.  You can stir by hand, but it’s best to 
use hand mixer.
5th Layer: Whip Cool Whip together 
and spread on top of banana pudding.  
Sprinkle walnuts on top.

HMMA Cookbook

 Third Annual School Supply Drive
July 17–August 21

The Montgomery County Department of Human Resources (DHR) has over 400 
children and adolescents in the protective service program in need of school supplies 
for the 2006-07 school year. HMMA has been challenged to fill the entire interior of a 
Sonata! HMMA will collect school supplies at all turn styles and the General Assembly 
and Administration cafeterias. Voluntary monetary contributions are accepted; please 
call for a pick-up or bring them to the Diversity Department.  Make checks payable to 
Montgomery County Department of Human Resources.  In the memo line, write “school 
supplies donation.”  For more information, call 387-8004, 387-8104 or 387-8103. 

Crayola: Crayons & colored pencils 
Thin Crayola markers (washable)

Watercolor paint sets
Scissors-blunt-end (Fiskar brand) 

Bottle Liquid Glue (Washable)
Glue & Gel sticks        

Blue, Black & Green pens (w/ erasers)
Red ink pens & pencils (w/ erasers)

No. 2 mechanical & wooden pencils  
Cap erasers (place on pencil tops)  
Self-containing pencil sharpener 

Highlighters
Felt tip markers

Expo dry erase markers
Wide-ruled notebook paper

Copy paper: White & multicolor
Card Stock paper

Construction paper 
Graph paper

Page protectors
Subject dividers with tabs

First-and-Third-Grade writing tablets
Spiral notebooks

Steno pads for homework assignments
Black & white composition books

Multi-colored Pocket folders:
(No prongs and 3-pronged)

Multi-colored fi le folders
Index cards: Lined

3-ring vinyl binders
Dictionary, Thesaurus: Paperback

Calculators, Protractors, Compasses
12-inch rulers

Zippered vinyl/nylon pouch for supplies
Pencil boxes

Book bags-large, sturdy, clear or mesh
Kinder mats: red & blue tri-fold nap mats
Paper towels, napkins & Kleenex tissues

Wet wipes & Clorox wipes (Refi lls accepted)
Liquid hand soap (with pump) & Sanitizer

Band-aids
Lysol & 409 or other cleaning spray 

ITEMS NEEDED

Hyundai Honored with 
Cause Marketing Halo Award



HMMA Vision and Mission Statements
Vision Statement: 

Our team provides value for your future.
Mission Statement: 

To create exceptional automotive value for our customers by harmoniously blending safety, quality and efficiency. With our diverse team, 
we will provide responsible stewardship to our community and environment while achieving stability and security now and for future gen-

erations.

Hyundai Motor Manufacturing 
Alabama, LLC

700 Hyundai Boulevard
Montgomery, Alabama 36105
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Dependants of Team Members 
recently had the opportunity 

to apply for temporary employ-
ment with HMMA through 
Aerotek. The individuals selected 
will be on staff through August 
2006 and are as follows:

From left to right, Front Row: 
(Employment Assistant Stacey 
Adams), Natalie Certain, Eboni 

Thomas,  Tushima Barnette, 
Vantresia Woods, and Aerotek On-

Site Manager Erik Eason.  
Second Row: Anthony Davis,       

Ora Nkembo, Latisha Johnson, 
Candi Fuller, Andria Young and 

Maya Pettiway. 
Third Row: William Butler, 

Matthew Glass, Daramy Carnes, 
Tommie Green, David Crosby, 

Christopher Thomas and Benjamin 
Haseltine. Fourth Row: Darryl 

McCoy, Mason O'Keefe, Chidiebere 
Nwosu, Donald Crosby, Carl Davis, 
Lecory Martin, Jon Martin, Quintin 

Russell and Lucious Vaughn.

It's All in the Family
Team Member Dependents Gain Employment with HMMA


